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A Brief History of Music Videos
in North American Society
1950s: The Beginning
· Although movies and short films had been set to music long before the 1950s (e.g. Walt Disney’s “Silly Symphonies” were cartoons based around music), this decade saw the beginning of modern day music videos.
· Tony Bennett claimed to have made the first music video in 1957 when he was filmed walking around Hyde Park in London as his recording of “Stranger In Paradise” played.  
· [image: image2.jpg]iy
“i;
T

g 0 ¥
5 lgn
H— —



In the same year, Buddy Holly was filmed playing to an audience which stood perfectly still while watching his show.  These are recognized as early forms of what came to be known as the “music video.” 
· J.P. “The Big Bopper” Richardson was the first to coin the term in 1959.
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1960s: Censorship
· In the 1960s, television producers were afraid that rock music would scare away their audiences, so it sanitized rock stars.
· Elvis Presley was only shown from the waist up so TV audiences couldn’t see his gyrating hips.
· [image: image4.jpg]


The Doors were dressed in casual suits for their appearance on The Ed Sullivan Show (September 17, 1967).  Although a censored version of their hit song “Light My Fire” had been prepared for the broadcast, Jim Morrison sang the original, and they were never invited to perform on the show again.
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· The Beatles were perfect for TV because they were clean-cut.
· The 1960s saw the creation of feature length rock ‘n’ roll movies which were like extended videos (e.g. The Beatles’ A Hard Day’s Night).
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1970s: Television and the Mainstream
· During the 1970s, TV producers invented their own “nice” rock stars, like The Monkees and The Partridge Family, making rock music acceptable for the whole family.
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By the mid-seventies, the stars of the sixties had burned out, sold out or died.  Mainstream music of the 1970s became, for the most part, very tame (e.g. Captain and Tennille, Barry Manilow, disco music, etc.).

1970s: The Influence of Radio
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Radio stations were concerned with making money and found that advertisers would only pay for airtime if they limited themselves to playing “safe” music that wouldn’t offend potential listeners.  
· Commercial radio slammed the door on challenging rock, paving the way for a musical explosion.

1970s: Rock Changes
· Punk music, hard and rebellious, emerged.  The most notorious band was the Sex Pistols, a band that initially couldn’t play or sing, but were anti-mainstream.

· Because of the changing attitudes of radio stations, many new groups couldn’t get airplay, so they made videos to promote themselves.  These videos could originally only be seen in clubs or on late-night TV.

· Early videos were fresh, new and pushed the young art form to the limit.
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1980s: MTV and MuchMusic
· The idea for MTV came from Michael Nesmith (who had previously been a member of The Monkees) and first went on the air on August 1, 1981.  The first video aired was “Video Killed the Radio Star” by The Buggles.
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Record sales of lesser-known groups increased drastically with video airplay on MTV.

· The second British invasion was a video sensation thanks to innovative groups like Duran Duran, Spandau Ballet, Tears for Fears, etc.
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MuchMusic went on the air on August 31st, 1984.  It was different from MTV in that it had more live segments, was more informal and played a wider range of videos, especially Canadian.
· The first video aired on MuchMusic was Rush’s “The Enemy Within.”
1980s: The Downward Spiral
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After a while, MTV yielded to sponsors and started studying ratings and demographics in order to get increased market shares of advertising.
· Because MTV would only air videos that advertisers deemed appropriate and viewer-friendly, innovation in video died and, by the late eighties, most became safe and predictable: anything safe got played and innovation faded.
· [image: image13.png]


MTV played more hits and fewer new bands.

· Video art died and “cookie cutter” videos became the norm.
· Hard rock videos featured concert scenes, girls in lingerie and motorcycles.
· Rap videos focused on high haircuts, formation dancing and grainy footage.
· Pop music used dreamy dissolves and a lot of smoke.
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1990s: The Return to Art
· The nineties saw a return to video as an art form, particularly with many alternative artists.

· More performers were experimenting with images designed to shock (e.g. Nine Inch Nails, Marilyn Manson, Tool, Metallica), while mainstream video remained fairly stereotypical.

Today: Video as a Promotional Tool

· Creating videos is the most powerful ways of selling both albums and artists: videos don’t just sell music, but also images.
