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~ EMS 3OI ~

The Four Key Concepts of Mass Media

By the time you finish high school, you will have spent an average of 11,000 HOURS IN SCHOOL and 15,000 HOURS WATCHING TELEVISION.  This course will teach you to analyze the images and messages you are bombarded with on a daily basis.  You will become “media literate” and know how to understand and utilize the mass media.

The Media Construct Reality

All media are constructions.  The products of media frequently appear to be seamless extensions of reality.  Nevertheless, they are, in fact, carefully crafted constructions, the results of countless decisions by the producers.  These decisions may be conscious and unconscious.  Meaning and impact are created through selection, context and juxtaposition, as well as formal elements such as shape, light, colour and composition.

Fact: A 20:1 ratio of footage shot to footage used for the evening news is

 not unusual.

· What parts do you think they use?

· They want exciting and entertaining news that keeps the audience interested.
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What news stories do we see?

· Local stories that might concern us.

· Stories that grab and hold our attention (accidents, riots, wars, etc.)

· News about well-known people (O.J. Simpson, Britney Spears). Would we hear about these people if they weren’t famous?

Focus Questions
· How are the media constructed?

· What are their effects on the audience?

· WHY do the “media create reality”?

· List some concerns related to television that represent society’s understanding of this key concept.

· Reality television: Is it really reality?  Why or why not?

The Media Have Their Own Forms, Codes and Conventions

Different media codify reality in different ways: the medium shapes the message.  Each medium has its own “language” and grammar and codifies reality in unique ways.  These forms and codes are constructed with design, editing, camera angles, sound, lighting and language.

Different types of media often have common formulas that are accepted:

· horror films

· travel advertisements

Focus Questions

· What are the forms, conventions and codes of the various media?

· What are their effects on the audience?

· How do movies/television programs from different countries differ from those in North America?  What does this suggest about this key concept?

· List some differences between morning cartoons and prime time drama.  Why do these differences exist?

· In films, what codes are used to help you tell the good guys from the bad guys?

· What is the usual setting for a sitcom?  Why?

· What are the purposes of these codes, conventions, etc.?
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The Media Present Ideologies and Value Messages

What are ideologies and values?  They are a set of assumptions about the world that shape our views about such things as the roles of women; discipline in schools; and what makes “the good life.”  We use this set of assumptions to define happiness, success and morality.  The term for this set of beliefs is “IDEOLOGY.”
We are accustomed to the ideologies the media presents:

· Hot cars are associated with beautiful women.
· Drinking beer leads to a “party time lifestyle.”
· Women are more concerned with clean clothes and sparkling dishes than are men.

Focus Question
· Is there any truth to these “ideologies”?  Why or why not?

· How does advertising create/manipulate these ideologies?  Give some examples of advertisements that do so.
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The Media Are Businesses With Commercial Interests

Media provides both entertainment and information.  Another of its major functions is to present goods and services that are marketable.  One of the major concerns in Media Studies is ownership and control of the media.  Mass media is a huge business.  Being aware of the commercial interests of the media should make you question the values and messages that the media present.

Fact: The media is a multi-billion dollar business.
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It cost $2.6 million U.S. for a 30 second commercial during Superbowl XLI.

· The average cost of a 23 minute sitcom is one million dollars (Seinfeld was three times that amount)

How It Works: TV programs provide sponsors with audiences.  Therefore, sponsors are understandably concerned about the size of an audience and the ratings of these programs.  The cost of advertising increases as programs gain more viewers (this explains why the news is constructed).

Focus Questions:
· Why do some bands stop making videos despite the fact that one of their CDs may still have several video-worthy songs?

· What are the purposes of music videos?

· What TV shows do you watch?  Do the products advertised appeal to you?  List some types of advertisements that appear during certain programs and ask this question?

