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~ EMS 3OI ~
The Language of Colour
Colour selection is a critical element in promotional packaging.  Take the time to carefully consider the use of colour to create an image.  Colours are perceived immediately; they do not require translation as they activate the viewer’s mind.  They have the ability to establish mood and project emotion.

	RED
· warm, stimulating

· symbolizes energy, dominance, success, impulse, passion, emotion, temperament, action, force, sexuality

· universal colour of danger, murder, war, blood

· spiritually used to represent faith, charity, love, courage

· makes people hungry and eat faster

· fades quickly

· hard colour to match

· difficult colour for the eye to focus on; eye fatigue sets in quickly

· tendency to close-in large areas

· very easy to read

· appears larger than most colours
ORANGE
· warmth, happiness, friendship
· gives the impression of being easy to get along with

· symbolizes fertility

· often used in conjunction with passion or fire

· easy to read

· appears larger than most colours
	BROWN
· calm, friendly
· suggests belief in basics and the natural world

· represents earth, nature

· solicits strong feelings of dependability

· average to read

GREEN
· peaceful, soothing, healthy

· represents spring, warmth, cleanliness

· shows financial stability, balance, persistence

· used to indicate growth, flourishing, fertility

· often associated with good fortune and luck

· appears cold when surrounded by intense yellows

· appears warm when surrounded by blues

· difficult to read

· appears smaller than other colours

GREY
· traditional

· shows elegance of black with a touch of daring

· implies a willingness to alter the traditional while still remaining reserved

TURQUOISE
· passion, love

· implies sophistication, good taste and discrimination

· difficult to read



	NOTE: The comments regarding a colour’s level of difficulty to read refers to words written in a font of that colour, not necessarily how easy or difficult it is to interpret the thoughts or feelings of an individual wearing it.


	YELLOW
· warmth, intellect
· appears brighter than most colours

· used to show perfection, wealth, glory, power, jealousy, hate

· symbolizes the sun

· human eye is more sensitive to yellow than any other colour
BLUE
· sedate, calming depressing
· implies coldness, but dependability
· bold, disciplined
· represents eternity, faith, purity and modesty
· difficult to read
· appears smaller than other colours
PINK
· warm, but distant
· represents femininity
· difficult to read
BLACK
· mourning, sorrow, mystery
· implies cold, distant, professional
· signifies night, darkness, terror, evil, disaster
· represents danger and misfortune
· very easy to read
· for long copy, black on a light-coloured background is easiest
	WHITE
· modesty, purity, innocence, peace
· implies cleanliness, virginity
· white signifies good magic
· white banner is a symbol of defeat
· used to represent insight, shame and repentance as well as happiness, inspiration, enlightenment, peace and life
· often solicits feelings of meekness, cowardice and delicacy
· difficult to read
· hard for the eye to focus on for any length of time
PURPLE
· dignity, unapproachable

· implies reservation

· very stylish colour (fad)

· used to show high technology

· fair to read: tends to blend into the background
GOLD
· does not suggest mood

· represents riches, wisdom, excellence

· shows an understanding of the fundamentals of life

· suggests good fortune, luck, perfection

· fair to read
SILVER
· does not suggest mood
· often used to show near success
· implies ambitious, but not successful


